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The franchise company’s relationship with Make-A-Wish goes back to more than 12 years ago,
when its CEO and co-founder, Carl E. Hansson, attended a charity golf tournament that
benefited his local Georgia chapter. Hansson’s involvement and dedication with the Make-A-

Wish Foundation culminated in fall 2005 when he was named Chairman of the Make-A-Wish

Foundation.

“TSS Photography is incredibly proud of its lasting dedication to various charitable
organizations,” said TSS Photography President Joe Lindenmayer. “Carl Hansson opened TSS

Photography in part because of the brand’s focus on community outreach.

This year, TSS Photography has donated $73,283 to the Make-A-Wish Foundation. The
company donates $2 for every Make-A-Wish keepsake picture frame sold; along with donations

each time certain identified products are sold.

“We have worked with the Make-A-Wish Foundation to touch numerous children’s lives
throughout the last 10 years, and | see that relationship strengthening as the TSS Photography

franchise system grows,” Hansson said.

David Williams, Make-A-Wish Foundation of America president and CEO, said TSS
Photography has played a key role in supporting the Make-A-Wish cause. “TSS has a
tremendous appreciation for the Make-A-Wish mission and a deep understanding of the
organization through their volunteer experience,” Williams said “They are a passionate advocate

for the remarkable children we serve.”

For more information on the outstanding charity, visit www.wishes.org




